
Partnership Pieces March 15, 2007 
Bank of America's Neighborhood Excellence Initiative 

Community organizations and individuals engaged in community service are each eligible for awards from the 
charitable program of the Bank of America. 

The Neighborhood Excellence Initiative provides leadership training and "Neighborhood Builders" grants of 
$200,000 to two nonprofits in each of Bank of America's 44 markets in the U.S. and London, England.  

The Local Heroes program will make $5,000 donations to local charities or nonprofits on behalf of five 
individuals in each market who exemplify the highest standards of community service. "There are no specific 
eligibility requirements to nominate a Local Hero," noted the bank, "however, successful nominations will 
demonstrate how a nominee made a special and significant impact on individuals, families, or the community at 
large; inspired others to volunteer for community service; and has been a catalyst for new visions, 
understanding, and change in a community." 

Application deadline for both programs is June 29. For full details, see the Bank of America website. 

Docs Call for Ban on Alcohol Ads in College Sports
 The American Medical Association (AMA) is paying for a series of ads in college newspapers calling on 

schools to stop accepting alcohol advertising during college sports events, the Associated Press reported March 
9. 

The ads, timed to coincide with the beginning of the NCAA basketball "March Madness" tournament, call on 
colleges to "stop the madness" of alcohol advertising aimed at youth. The ads appeared in the Chronicle of 
Higher Education and student newspapers at Georgia Tech, the University of Iowa, the University of 
Wisconsin, Indiana University, the University of Mississippi, and DePaul University. 

"The truly insane thing about March basketball is all the money universities get from alcohol advertising," the 
ad says. 

The AMA ad says the alcohol industry spent over $52 million on ads during college sporting events in 2006. An 
NCAA spokesperson said the association's rules limit alcohol ads to one minute per hour of broadcast and ban 
hard-liquor ads.  

The Beer Institute contends that 89 percent of March Madness viewers are adults. "Sports fans tend to be beer 
drinkers and therefore we're going to try to advertise to that audience," said Beer Institute President Jeff Becker. 

Richard Yoast, the director of the AMA's Office of Alcohol and Other Drug Abuse, said alcohol ads during 
school sports events undermine campus prevention efforts. "Almost every college president would agree that 
heavy drinking is their major student health problem," Yoast said. 
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